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,GUERRILLA MARKETING" -
bUTKATA 3A KJIINEHTA!

HOBWHUTE OT NMOJIETO HA MAPKETUHI BUTKATA CA A0BPI!

2Kanem HatigenoBa
Mapkemune koncyamanm
JNN KOHCVYAT

KakBo e KAVIEHTDBT 3a nac? OmeoBopbm e
egno3znauen - BCMYKO! HaBcsikbge € usnbaneno
¢ BpaeoBe, koumo ce konkypupam 3a egHo u cbWwo
- KAVMIEHTA! BpazoBeme ca myk, 3a ga omkpag-
Ham Hawume Hacmoswu U NomeHuuasHu kauenmu,
koumo kynyBam u 6u mps6B8aao ga npogbakam ga
kynyBam moBa, koemo nue npogaBame.

"He cu mucneme, ye naHcupaxemo Ha Guerrilla Marketing
amaka e e0UHCMBeHo mexka u mpyoHa bumka. MHozo e
3a6asHo 0a neyenuw bumxu! Bawiume KOHKYPEHMHU HAMA
0a pazbupam mapkemuHea 0opu Ha NOI0BUHAMA HA A,
€/1e0 KaMo 3asvpwiume Hawama na/iHa Guerrilla Marketing
KOy4UHe Npoepama oHnatiH. OKosio NosI08UHAMAa om Mapke-
muHe cpedcmeama ca abcoitomHo 6e3niamu. ¥ Konkomo
noseye npakmukysame, bumkama 3a K/IMEHTA cmasa ece
no-aecHa u no-3abasHa 3a Bac!”

Jay Conrad Levinson
6awama Ha Guerrilla Marketing

Konkypenmume ca coocmBenuuu na maabk u cpe-
gen Ousnec (ue gopu u kopnopamuBuusim Ousnec
ucka ga nu Bzeme kauenmume, cneueAeHu ¢ MHO20
mpyg, ycuaus u Bpeme!). Hakou om msx ca MHo20
no-zoaemMu om Hac. JIpyau umam cuaama u xapak-
mepa Ha ,,J’'og3uaa®. JJocma om msx ca no-goope
¢dunancupanu om nac. Jlpyau ca B 6uzneca om
MHo20 omgaBna! Te ca myk, 3a ga Hu npeB3emam,
ga Hu kynam, ga nu uzdbabckam om nozuyuume u

ga Hu npeeassm no Beceku Bbv3mozken nauun. Te ca
naBcsikbge, 3a ga usmpbeHam npuxoga om Hawume
Hacmosiwu, NOMEHUUaAHU U MuHaAu kauenmu. Te
npuBauyam Buumanuemo Ha Bceku ,,uucmokpwBen”
nompedumea, kolimo ueme Becmuuuu, caywa paguo,
2aega meaeBusus, B3uma nowa, yeme cboOWEHUsT om
nowenckama cu kymus 8 Milamepuem, nocewaBa yed
catimoBe, nopmaau, uaenyBa B coyuaanu odbwnocmu,
2pynu u m.H.

Hawume konkypenmu o3znauaBam 6usnec. Hsakou om

msx Moz2am ga cu no3Boassm noBeue pekaamu Bb8
BecmHuuu, paguo u meAeBu3uoOHHU cmaHyuu, om-
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koakomo Hue Hsgkoza cMme cu meumaau. Te Mo2am ga
uznpawam ¢ gupekmna nowa pekaamMuu Mmamepuaau
go noBeue xopa, omkoakomo nue nsikoza cme uznpa-
waau. Te Mozam ga xapuam mMHO20 noBeue napu 618
Bcska o6aacm na mapkemunea, kosimo mozke ga ce
kynu ¢ napu.

Ho me ne Bunaeu mozam Hu ,Hagmucasm“! Emo
moBa e omauvumeanama yepma Ha Guerrilla
Marketing. Ako B Gumkama 3a cneueaBane Ha
KAVMEHTA, Bue unBecmupame Bpeme, enepaus u
Bvodpazkenue u mokeme ga nocmuzneme cbwama
cuaa Ha Mapkemunea, kosimo Bawume konkypenmu
nocmuzam, HO C eHama Ha MHO20 U3XapueHu napu.

Koii e naii-zoaemusim Bpaz na mapkemunza?
Pa6omume kamo ayg, 3a ga npuBaeueme BrHumanue u
OusHec, onepupame ¢ MapkemuHa naan u kaaengap,
Megua naas, 06Bvp3Bame ce ¢ Mmapkemuna cmpame-
2us u uzBvpwBame Bcuuko npaBuano, B pesyamam
Ha koemo ce cmuua nomok om kauenmu, Ho - 2u
2youme. Te nukoza ne ce Bppwam Bmopu nbm.
V3nwbanuau cme Bawus mapkemune moakoBa gobpe
u cme Mapkemupaau npogykmume u ycayau moakoBa
cmpukmuo, ye cme wokupan, kak moxke kauenmume
ga Bu uznopupam?!

Omunuacsau cme ce godpe ¢ max. Jaau cme um uecm-
Ha ueHa, 3Haeliku, ue kauecmBomo, koemo ce cbgbp-
’ka B opepmama, kopecnongupa na kauecmBomo,
koemo ca ouakBaau ga noayuam. YBepuau cme 2u, ue
ob6caykBanemo e Bawemo Bmopo ume. YemuxBaau
cme ce, nazoBaau cme kauenma no ume, kozamo

cme my kazaau ,,goBukgane“ u cme 6aazogapuau 3a
nokynkama.

W 3awo kauenmume ca Bu ueHopupaau u e 6uao
moakoBa Aecno ga Bu uzmpusim om cb3HaHuemo cu?
3awomo Bue cme 2u uenopupaau!

SAWOTO CTE W3BbPWNAI NPOJAXBATA U
CTE OONMYCHAAN CbABOBHATA 11 TOAKOBA
YECTO CPELLAHA TPELLKA OA C/ NMOMINCAI-
TE, YE BALLATA MAPKETWHI 3AHAYA E MPW-
KAIOYUMAA. TOBA E BAO Y)XKACHA TPELLKA!

Bauzo 70% om ¢pupmume dpasupam go 5-ma 20guna, 3a-
womo ca nposiBuau nbana anamust kbM kauenmume cu
caeg npogaxkbdama. Ts e nali-eoaemusim Bpae na mapke-
muHea, a He Bawwume konkypenmu. OmHowienuemo ,,A3
2u obuuyaM u 2u Hanyckam® e pamaaHo 3a neuardbume
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KAK A HACOYUTE YCUNNA B BUTKATA?

Guerrilla MEHUIPKbPUTE HACOYBAT YCUNUATA CU B MAPKETUHT OWTKaTa eaHO-
BPEMEHHO Ha TPy GPOHTa (Pur.1):

DpPOHT Ha KNNeHTUTe - NpeAHa Nosesa IMHWA — KbM HeA TpAbdBa [a
HacounTe 60% OT MapPKETUHT BIO[PKETa, BPEMETO U YCUMATA Ha eKmna.

npocnexkTuTe
30%

DPOHT Ha NOTEHLMANHIUTE KNVEHTU — KbM HEro TpabBa Aa HacounTe
30% OT MapKeTVHr Olo[PKeTa, BPEeMETO 1 YCUIVATA Ha eKuna.

ObLecTBeHOCT — TyK TPAOBA fja HacouunTe ocTaHanuTe 10% OT MapKe-

06LeCcTBEHOCTTa
10%

Koe e naii-cuanomo opwXkue na Guerrilla

Marketing?

Guerrilla menugzkbpbm npumeskaBa omuowenuemo
»A3 2u obuuam u 2u odbuuamM nocmositHHo“, mapkemu-
patiku kem nomenuyuaanume kauenmu kamo ayg go
u3BvpwBane na npoga’kbama, caeg moBa npogwaka-
Batiku nocmosinno ga mapkemupa. Anamusima nuko-
2a He 20 Hacmuea. Kauenmume He ce yyBcmBam ue-
nopupanu. Guerrilla Menugzkbpume npaBsm Bcuuko
no cuaume cu, 3a ga 3agbabouu BzaumoomuoweHu-
sima cu ¢ msx, upe3 nocaegBawu gelicmBust u MHO20
o6uu. Qupmume, koumo npegaazam npogykmume cu
camo kamo cmoka, MHO20 uecmo 3a2yoBam Ousneca
nopagu no-anuckume uenu, koumo npegaaaa konky-
penuyusma um. Qupmume, koumo popmupam monau
B3zaumMoomHoweHust, noggbpkam B3aumMoomuoweHust
¢ kauenmume nenpekbcnamo, npegocmaBsiiku um
npeBov3xogHo odcaykBane ce nosunuonupam B cv3na-
Huemo Ha kauenmume cu ‘kamo nbpBu u equucmBen
npaBuaen uzbop 3a msx!“.

Hati-cuanomo opwkue na Guerrilla Marketing ca
nocaegBawume gelicmBus. 3a ga nogxpanBam ma-
kuBa gvazompatinu B3aumoomuowenus, Guerrilla
MeHugzkbpume usznpawam 6aazogapcmBeno nucmo
caeg npogazkbama - B pamkume na 48 waca. Te ce
cBobp3Bam ¢ kauenmume cu omnoBo, 8 pamkume nHa
Mecey, om udBvpwenama npogazkoa, 3a ga ca cuayp-
Hu, ue Bcuuko e napeg u kauenmom nsama Benpocu.
Tpu meceua caeg npogakbama, Guerrilla Menugzkb-
pume nak ce cBbp3Bam ¢ kauenmume, mo3u nbm 3a
ga uM npegaozkam HOB npogykm uau ycayea, kotimo
e nogxogsuw, u gonbaBa nbpBama nokynka u m.H.
To3u mun nocaegBawu Guerrilla geticmBust ne camo
pasceiiBam cmpaxa om anamus, HO yBeauuaBam
6uszneca om 20% go 300%. ToBa ¢ maka, 3awiomo
kauenmume, B mexnume cbpua, matinuuko ce na-
gsiBam na npusnanue, 0aa2ogapnocm, undpopmauus,
noowpumeanu Bv3moknocmu 3a nokynka u noBu
gelicmBusi.

TUHT BloaKeTa.

TTocmosinnomo Brnumanue u nocaegBawu geticmBus
Bogssm go noBu, cBvp3anu npogakou. ToBa oznauaBa
20AeMU nevaabu, 3awomo cmpyBa 6 nbmu no-ckbno
ga npogageme Hewo0 Ha HOB kauenm, omkoakomo ga
npogageme cbw,omo Ha cbwecmByBaw, kauenm

Vcmunckusam mapkemune koncyamanm coBemBa ga
uzuucaume cmoiinocmma Ha Beeku kauenm. Ako ne
pazdbupame pazpywumeaHama cuAa Ha anamusima
caeg npogakbama, mozaBa cmoiinocmma Ha kauen-
ma e MHo20 Maaka, gocmuea go nskoako gecemku
AeBa, gopu u no-maako. Ako nanpaBume Bcuuko
Bv3MokHO ga He gonycHeme anamusima ga Bu Hac-
mueHe, mozaBa cmolinocmma Ha kauenma mozke

ga ce usmepBa cbc cmomuuu xuasigu aeBoBe, gopu
MHO20 noBeue. Bue we neueaume om nbpBonavyaana
npogakoba, om noBmapswu ce npogaxkou, om mesu
no npenopbku om Bawu kauenmu u om gbazompaii-
HU, B3auMHO-noAe3HU B3aumMoomuoweHusl.

Ako skeaaeme ga ce nayuume kak ga neweaume
mapkemune oumkume, omgeaeme munymka Bpeme

u npoyememe nobBeue 3a 4, 8 u 12 cegmuunume Au-
yenzupanu koyuune npoepanu 3a Guerrilla Marketing

OHAALIH MpeHupane Ha agpec: www.jnn-marketing.
com/GM.htm.

JNN Koncynt EOO[

GSM: 0888 616 498
jnn@jnn-marketing.com
www.jnn-marketing.com/GM.htm
Bnor, nocseTeH Ha Guerrilla Marketing:

http://innmarketing.blogspot.com
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